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Creative Scotland 
Regular Funding 
April 2015 – March 2018 
Environment information sheet 
 
The information in this sheet is for prospective applicants for 
regular funding. It provides information on what we mean by 
Environment, and what this means in practice.  
 
Please read the Regular Funding Application Guidance which you 
can download from our website before you submit an application.  
 
WHAT DO WE MEAN BY ENVIRONMENT? 
 
We are committed to operating in an environmentally sustainable 
manner and will work to ensure that individuals and organisations 
that we support do the same. 
 
The Climate Change (Scotland) Act (2009) requires all public 
bodies, including Creative Scotland, to work to deliver the aims of 
the Act and help reduce Scotland’s carbon emissions. Creative 
Scotland has developed and published its Environment Policy, to 
guide all of its work. 
 
Like most activities, the arts, screen and creative industries have an 
impact on the environment, and we are seeking to help reduce 
those impacts. We recognise that the environmental challenges 
facing arts, screen and creative industries are exceptionally diverse 
and complex, reflecting the wide spectrum of activities undertaken. 
These may range from the management of energy use in arts 
venues to the environmental impacts of international projects, 
travel by audiences, or one-off unique productions.  
 
Although there is an overarching aim to reduce carbon emissions, 
no crude targets are being set for year-on-year reductions. The 
activity of arts and cultural organisations is not always continuous, 
so one year’s programme may differ widely from another, with 
corresponding fluctuations in carbon emissions.   
 
Over time, we aim to see the arts, screen and creative industries 
show leadership in reducing their environmental impacts and carbon 
footprint, with the additional cost reductions that this can often 

http://www.creativescotland.com/funding/funding-programmes/regular-funding
http://www.creativescotland.com/resources/our-publications/policies/environment-policy
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bring, and have sustainable behaviours embedded in their 
organisations and their work. 
 
In addition, the arts, screen and creative industries influence the 
wider public through their communication of ideas, emotions and 
values. Over time we want to see the arts, screen and creative 
industries help the wider public reduce Scotland’s carbon emissions 
through the work they produce and present, through the way in 
which they operate and through their communication with their 
audiences. We will support the arts, screen and creative industries 
in this work. 
 
WHAT DOES THIS MEAN IN PRACTICE? 
 
There is clear evidence that measuring and reporting carbon 
emissions and other environmental impacts is the essential first 
step to reducing them. With support from Creative Scotland, 
Creative Carbon Scotland has developed a framework to facilitate 
reporting, standard across the sector, useful to organisations in 
reducing their carbon emissions, and compliant with other 
organisations seeking information such as local authorities, British 
and International Standards. 
 
Carbon reduction 
 
Experience shows that organisations which measure their carbon 
emissions start to reduce them, as measurement reveals waste of 
energy, water, materials or travel. Standardised measurement can 
also help you compare your energy use with similar organisations, 
and so identify where extra savings may be possible, including 
financial savings. The following points can help with how you might 
approach your environmental planning: 
 

• Do you understand your environmental impact, for example 
by measuring and reporting on your energy usage, waste, and 
travel? 

• Do you have an environmental policy or action plan? 
• Is there someone in your organisation who is responsible for 

environmental sustainability? 
• Do you have Green Champions in your organisation? 
• Is your commitment to the environment embedded 

throughout your organisation, your policies, your Business 
plan, and Operational plan? 

 
 
 
 

http://www.creativecarbonscotland.com/
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Influencing 
 
There are many different ways in which arts, screen and creative 
industries influence the wider public, and this is a new area of work 
for us all. We want to support imaginative approaches, whether it 
be in making or presenting work, in organisational practices, or in 
communication to audiences, suppliers and stakeholders. 
 

• Do you have an imaginative and aesthetic approach to the 
environment in your programming? 

• How might you encourage environmental sustainability 
through the way you engage audiences, present or distribute 
your work? 

• How might you share best practice with other arts and 
community organisations? 

 
 
FURTHER INFORMATION 
 
Creative Scotland Environment Policy 
http://www.creativescotland.com/resources/our-
publications/policies/environment-policy  
 
Creative Carbon Scotland 
Creative Carbon Scotland is providing free training and support to 
do this for all Creative Scotland-funded organisations, and has 
helped Creative Scotland design a simple carbon-reporting form for 
organisations and projects. Useful tools which help benchmark 
against similar organisations are available free via Creative Carbon 
Scotland’s Green Arts Portal (GAP). The GAP also provides ideas and 
resources to help arts, screen and creative industry organisations 
reduce carbon emissions.  
 
http://www.creativecarbonscotland.com 
0131 529 7909 
 
Julie’s Bicycle 
Julie’s Bicycle is the leading authority on environmental 
sustainability in the arts and creative industries. They provide a 
number of practical guides for different sectors in the arts and 
creative industries. 
http://www.juliesbicycle.com/resources/green-guides 
 

http://www.greenartsportal.com/home.html

